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What Did You See

 Identify the posters you just saw in this 
display
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Which Ones Did You Remember?

 What was the message?

 Did the creator use color?

 How large was the print?

 What caught your eye?

 Was the art related to the message?
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Before You Begin

 Who is the target audience?

 What “message” do you want to convey?

 What information is most pertinent?

 What 3 adjectives best describe the 
message?

 What is the first thing you want the viewer 
to see?

Poster Design Work Sheet 13

Crucial Elements

 Attractiveness – what draws your eyes to the 
poster?

 Originality – what makes a poster more 
distinctive than all of the other posters in your 
halls? 

 Appeal – connect to your target audience.
 Easy to understand content – concise.

—Kaye Z. Marks
The Four Crucial Elements of a Marketing Poster
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Essentials of Design

 Design big enough to grab attention.

 Stay focused on your message.

 Use contrasting colors.

 Use humor or nonsensical elements to 
garner attention.

—PsPrint

Poster Design Essentials
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Charts on Your Poster

 Large enough to be readable 
 Not too complex
 Eye catching
 Clearly labeled
 Easy to understand

―UNC Health Sciences Library

Designing Effective Posters
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One More Thing

1. Location
2. Location
3. Location
4. Location
5. Location
6. Location
7. Location
8. Location
9. Location
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www.hsag.com

This material was prepared by Health Services Advisory Group, the 
Medicare Quality Improvement Organization for Arizona, under 
contract with the Centers for Medicare & Medicaid Services (CMS), 
an agency of the U.S. Department of Health and Human Services. 
The contents presented do not necessarily reflect CMS policy. 
Publication No. AZ-9SOW-6.2-020910-01

Over 1 million drug-related injuries occur every year in health 
care settings. The Institute of Medicine estimates that at least a 

quarter of these injuries are preventable. 
To find out how to prevent medication errors, go to 
http://www.hsag.com/azproviders/drugsafety.aspx. 
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