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Today’s Quickinar Objectives

Share current COVID-19 booster vaccination 
rates in Arizona and California.

Describe how to raise continued 
awareness around vaccination clinics.

Discuss ways to promote vaccination 
success to the community.
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The Current State of 
Boosters in Arizona and California



Resident Booster Rates—Update
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Staff Booster Rates—Update
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Full Speed Ahead! 
Marketing Vaccine 
Program Success



COVID-19 Vaccine Booster Action Plan

https://www.hsag.com/en/covid-19/vaccine-
resources/#Full_Speed_Ahead_COVID_19_Vaccine_Booster_Program

https://www.hsag.com/en/covid-19/vaccine-resources/#Full_Speed_Ahead_COVID_19_Vaccine_Booster_Program
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The impact of 
marketing strategies 
in improving booster 

vaccination



Benefits of Healthcare Marketing

Competitive 
Advantage

Increase 
Visibility Reputation 

Understanding 
Patient Needs A Strong Brand
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Effective Healthcare Marketing Strategies

Relationships 
and Patient 

Needs

Personal and 
Expert 

Sources

Differentiated, 
memorable 

quality 
services

10 Reference: https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6685306/

https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6685306/


Effective Healthcare Marketing Strategies 
(cont.)

• Traditional Media
– Direct mail
– Print/insert
– Outdoor

• Online Digital 
Marketing
– Social media
– Reputation 

management

11 Reference: https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6685306/



Effective Healthcare Marketing Strategies 
(cont.)
• Internal Marketing

– Patient experience
– Testimonial and 

review
– Internal signage
– Employee 

communications

• Public Relations
– Community events

12 Reference: https://www.ncbi.nlm.nih.gov/pmc/articles/PMC6685306/
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Promoting 
Vaccination Success



Reasons for Sharing Success

Sharing Your 
Success

Capture 
Progress

Educate 
Stakeholders

Demonstrate 
Responsible 

Use of 
Resources

Share Best 
Practices With 

Peers

Attract New 
Partners

Start New 
Collaborations

14 Reference: <https://www.cdc.gov/healthyschools/stories/pdf/howto_create_success_story.pdf>. Accessed 2/23/2022.



Formatting Your Success Story

• Title
• Problem Overview
• Program/Activity Description
• Program/Activity Outcomes
• Additional Info:

– Name of the entity
– Name and credentials of 

program contact
– Supporting materials

15 Reference: <https://www.cdc.gov/healthyschools/stories/pdf/howto_create_success_story.pdf>. Accessed 2/23/2022.



Celebrating Success!

#HSAG
#FullSpeedAhead
#stopthespread 
#healthcareheroes
#COVIDvaccination
#skillednursing
#WeCanDoThis
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Celebrating Success!
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https://www.windsorcares.com/two-windsor-care-centers-receive-hsag-recognition-for-above-average-covid-19-
vaccination-rates/



This Week’s Action Item
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Send an example of program success celebration to 
kchartier@hsag.com



Next Week’s Topic: Checking in on Our Goals
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Friday, March 4
12:30 p.m. AZ/11:30 a.m. CA

Register Here: 
https://bit.ly/FullSpeedAheadBoosterProgram

https://bit.ly/FullSpeedAheadBoosterProgram


Thank you!

Keith Chartier
kchartier@hsag.com

Rose Chen (email for NHSN questions!)
rchen@hsag.com

mailto:kchartier@hsag.com
mailto:rchen@hsag.com


Full-Speed Ahead! 
Booster Program Office Hours 



Questions & Answers
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Keith Chartier, DrPH, MPH
Associate Executive Director, HSAG

Michelina Stazzone, DNP, CPNP
Immunization Nurse Educator, 
Immunization Program Office
Arizona Department of Health Services

Rose Chen, MPH, RD
Director, HSAG

Geoff Granseth, MPH, CIC
Quality Advisor
Infection Preventionist
HSAG



Office Hours

23



This material was prepared by Health Services Advisory Group (HSAG), a Quality Innovation 
Network-Quality Improvement Organization (QIN-QIO) under contract with the Centers for Medicare 
& Medicaid Services (CMS), an agency of the U.S. Department of Health and Human Services (HHS). 
Views expressed in this material do not necessarily reflect the official views or policy of CMS or HHS, 

and any reference to a specific product or entity herein does not constitute endorsement of that 
product or entity by CMS or HHS. Publication No. QN-12SOW-XC-02252022-01

Disclaimer
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